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Clear Channel Links with Reactrix for Airport Interactivity

Reactrix displays, gesture-based interactive projection screens, have a national footprint in malls and 
arenas. Having been named as the interactive technology partner for National CineMedia, you will soon see 
Reactrix displays in cinema lobbies across the country.

Thanks to a new partnership with Clear Channel, Reactrix displays will soon be gaining a foothold in 
airports as well.

Clear Channel Airports, a division of Clear Channel Outdoor, will have full responsibility for the operation, 
sales and licensing of Reactrix's StepScape displays for its airport partners. Clear Channel has partnered 
with most major airports in the country outside New York City, including Chicago O'Hare, Boston Logan, 
Dallas-Fort Worth Intl., Philadelphia Intl., Phoenix Sky Harbor and San Francisco Intl.

Like its other StepScape displays in malls and other public areas, the Reactrix system will project digital 
images onto the floors of airport terminals, which attract passersby by responding to their motion. Once 
engaged, the user is invited to explore the interactive display, controlling it with different gestures that are 
tracked by motion sensors. (via MediaPost)

Given that Reactrix executives have said recently that they are looking to make their displays into more of 
an actual point-of-sale, linking their technology with place-based commerce initiatives, I am surprised that 
the press release touting the Company's partnership with Clear Channel did not make any mention of Reac-
trix's WAVEscape displays.

WAVEscape represents the integration of gesture-based control and flat panel displays. WAVEscape 
features configurable levels of interactivity that are heightened as a consumer moves closer to the display. 
The interactive display technology can be triggered from approximately 15 feet away as the display content 
responds to consumer movement to entice further interaction. As consumers approach a WAVEscape 
digitally-formatted advertisement, their position and gestures are instantly recognized, enabling different 
levels of interaction based on proximity to the display. In more simple terms, WAVEscape delivers "Wii-like" 
functionality in a digital signage experience. (via Reactrix Company Website)

I see great potential in integrating point-of-sale applications with Reactrix's WAVEscape displays, enabling 
consumers to purchase items through gesture control and other interactive technologies. If the Company 
really wants to go in this direction, I don't see them linking place-based commerce with interactive floor 
projections. For some reason, I don't think people will warm to the idea of stepping on a product to buy it.

But, having a behemoth like Clear Channel selling your technology into major airports is a success that 
should be celebrated. I imagine that Reactrix will use the door that this deal opens to broaden its reach and 
ultimately push new, more pervasive, technologies into these venues.


