
New Interactive Ads Coming To Hotels
The ad-screens will be able to 'see' people standing
up to 15 feet away, and will invite hotel-goers to come play
games, navigate menus, and use maps on the screens.
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Advertising is about to get a lot more interactive. New 57-inch interactive displays are set to be used in Hilton 
hotel lobbies by the end of the year.

The ad-screens will be able to 'see' people standing up to 15 feet away, and will invite hotel-goers to come 
play games, navigate menus, and use maps on the screens.

The new monitors are the brain-child of electronic giant Samsung and interactive advertising company Reac-
trix Systems.

Founder of Reactrix Matt Bell has said, with products like Wii and the iPhone people are wanting to use their 
hands and gestures more than ever, and new advertisements are giving people that opportunity.

The key behind these new advertisements are cameras that can identify people's bodies by detecting 3-D 
image. The computers can then detect whether people are holding hands or standing close or far apart from 
one another.

Great strides have been made by Reactrix scientists in the past years, by making cameras much more 
smaller and affordable, which is the main reason the interactive ad company teamed up with Samsung.
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