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Reactrix Systems, the interactive out-of-home media company, has entered into a multi-year strategic
agreement with Clear Channel Airports.. The agreement makes Reactrix the exclusive provider of
gesture-based interactive media and technology for all of Clear Channel airports across the U.S.

Clear Channel will have full licensing, sales responsibility and operating control of the Reactrix STEPscape
systems in its airports. This is the 2nd such announcement from Reactrix, who earlier this year reached a
similar agreement with cinema advertiser National CineMedia (NCM), making Reactrix the exclusive provider
of gesture-based interactive technology for movie theatre lobbies.

Reactrix STEPscape digital media is currently being used in campaigns for AT&T, the NBA, Xbox, Hilton
Hotels, Subway, Mars, RIM, Wachovia, Xbox, General Mills, eBay, THQ, T-Mobile, Sony Pictures, Paramount
Pictures, Universal Studios and New Line Cinema.

AKA COMMENT

Reactrix is moving beyond only managing its own networks - and establishing some big ticket partnerships
with other network operators. This has the benefit of increasing its installed based, and getting more brands
using and creating media for the system.

Reactrix have been working with the research company Arbitron, and results clearly show the enhanced
engagement and recall that their interactive systems offer. In fact they are so confident that Reactrix now gives
its clients measurement information on how many people view, how many engage, how many get on the
STEPscape interactive display and how long they did so.



