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Reactrix Systems Inc., the gesture-based out-of-home interactive media company has linked
up with cinema advertiser, National CineMedia (NCM) to offer a new platform for dynamic
theatre-lobby advertising intitiatives.

Reactrix creates installations that respond to the physical movements of the audience, giving
the consumer more control their media experience and allowing them to immerse themselves
in a brand experience. Recent studies undertaken with research group Arbitron have shown
exceptional rates of interaction and recall using the system (with some consumers spending
upto 10 minutes with the system). The company is so confident of its impact - that it now
integrates Arbitron's audience measurement systems into all installations, so that brands can
review the engagement figures on their campaigns.

The arrangement will kick off with a pilot deployment of Reactrix's proprietary 'STEPscape'
interactive floor and 'WAVEscape' flat panel advertising technology in select National CineMe-
dia affiliated theatre lobbies across the country.

For NCM the technology will add to its range of on-screen and lobby marketing products
(including the Lobby Entertainment Netwrork) that offer advertisers multiple ways to interact
with theatre goers. It currently distributes content to a network of more than 1,200 theatres
and 13,200 screens across the USA.

Reactrix currently have around 186 systems in their own network across Malls and Movie
Theatres.

AKA COMMENT

The development of interactivity is a great opportunity for the digital signage industry - as it
opens up so many interesting and fun applications. This type of interactive brand experience
is set to be a key part of engaging with the new generation of consumers, for whom tradi-
tional static media just isn't going to cut through. The focus is now on the creatives to
develop the campaigns that ensure that these types of system are adopted into the main-
stream.



